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Abstract  

This thesis explores how vegans are framed in Danish newspapers during two three-month periods 

in 2023 and 2024. By applying framing and representation theories to a qualitative analysis of 25 

articles, the study identifies dominant frames and considers their potential impact on public 

perception. The research focused on answering the question: What are the dominant frames used 

in Danish newspapers to portray vegans during the two three-month periods of February to April 

in 2023 and 2024, and what potential effects can these frames have? 

The analysis revealed that vegans are often framed within environmental or climate-related 

contexts, frequently positioned against traditional Danish values like meat consumption. A notable 

finding is the use of binary framing, where vegans are depicted in oppositional terms, such as 

‘advocates’ versus ‘extremists,’ and through gendered and generational contrasts. These frames 

simplify veganism and reinforce stereotypes, contributing to the marginalisation of vegans and 

shaping public perception by portraying veganism as outside the norm. While this study provides 

valuable insights, its inductive approach and limited data sample may affect the generalisability of 

the findings. Further research across different contexts and periods is recommended to better 

understand the broader implications of media framing on public perceptions of veganism. 

 

 

Keywords: framing, frames, frame analysis, vegan, news media, veganism, constructionism. 
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1. Introduction 

Veganism is gaining increasing attention worldwide, with more people adopting the vegan lifestyle 

(Hancox, 2018), and more scholars studying the implications of the lifestyle on health and the 

environment (Carrington, 2023). Yet despite studies pointing towards veganism’s benefits for 

climate and animals, neither veganism nor vegans are always portrayed positively in news articles. 

Several studies have examined the representation of veganism and vegans in media and 

communication. They’ve found that there is a bias towards vegetarians and vegans, and especially 

individuals who are vegan for reasons such as environment and animal rights are perceived 

negatively (McInnis & Hodson, 2017). Others found that there is an overall negative discourse 

around veganism, including a derogatory representation of vegans and their lifestyle, to such an 

extent, that they named this phenomenon vegaphobia (Cole & Morgan, 2011). Simultaneously 

media theories and studies point towards media’s and news framing’s effects on individuals and 

society (Lecheler & De Vreese, 2019), which raises a question about the consequences of these 

representations. 

To my knowledge, most of the research on this topic is limited to the UK, and no similar study 

has been carried out in Denmark. And this is not due to a lack of coverage of vegans. Recent 

Danish articles such as “Trouble on the plate: This is why we hate vegans”1 (Thorsen, 2020), “Dear 

vegans and vegetarians: Couldn’t you be a bit more accommodating?”2 (Gøtzsche, 2023), and 

“Copenhagen meat pusher tormented by vegans”3 (Ingvardsen, 2023) suggests that the framing of 

vegans is not entirely positive. This raises the question of how vegans are framed in the Danish 

press and what effects these frames might have. 

Therefore, this thesis examines the framing of vegans in Danish press during two three-month 

periods: February to April 2023 and February to April 2024. The analysis will be based on a 

theoretical framework of frames, as conceptualised by Entman (1993) and Van Gorp (2007), whilst 

conducting a qualitative analysis of the frames within the dataset. To create a deeper understanding 

of these frames and how they represent vegans, theory of stereotypes by Stuart Hall (1997) will 

also be applied in the theoretical framework. After the analysis, a discussion will follow on the 

potential effects of the frames, based on a theory of news framing effects by Lecheler & De Vreese 

(2019). It is important to note, that the analysis of frames is the primary objective of this thesis. 

 

1 Translated from Danish. Original title: Ballade midt i maden: Derfor hader vi veganere 
2 Translated from Danish. Original title: Kære veganere og vegetarer: Kunne I ikke være lidt mere imødekommende? 
3 Translated from Danish. Original title: Københavnsk kødpusher plaget af veganere 
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Due to the scope of the thesis, the discussion of news framing effects will be limited. The objective 

of this discussion is to bring a pragmatic aspect, by not only defining the prevalent frames but also 

suggesting what this means in a broader, societal sense.  

 

1.1. Research Question 

For this thesis, the following research question has been formulated:  

What are the dominant frames used in Danish newspapers to portray vegans during the two three-month periods of 

February to April in 2023 and 2024, and what potential effects can these frames have? 

 

1.2. Context and Background 

In this section, I will further contextualise the topic of this thesis to provide a better understanding 

of the cultural and social environment in which the study is set. This contextualisation serves a 

dual purpose. First, it enhances the reader’s grasp of the specific conditions and influences that 

shape the subject matter. Second, it establishes a baseline for future research comparisons. For 

instance, if similar studies are conducted with differing results, these variations might be attributed 

to the distinct cultural and social settings of each dataset, as frames are highly influenced by culture 

(Van Gorp, 2007; Lecheler & De Vreese, 2019). This context helps researchers evaluate the study’s 

relevance in different settings, essential for determining if outcome differences stem from 

methodology or are tied to social and cultural factors. 

I will provide background on Denmark’s history with agriculture and outline current relevant 

dietary practices, which can offer insight into societal attitudes and media representations of vegans 

in Denmark. Additionally, I will define the terms ‘vegan’ and ‘veg*n’ as used in this thesis, clarifying 

their meanings and scope, for consistency when discussing vegan individuals and their 

representation throughout the study. 

 

1.2.1. Denmark as a Country of Agriculture 

Denmark has long been recognised as a nation rooted in agriculture, both nationally and 

internationally (Havsteen-Mikkelsen, 2023). This reputation is well-founded, as Denmark is the 

most intensively farmed country in Europe and ranks among the most farmed in the world, second 

only to Bangladesh (Lundsgaard et al., 2022, p. 8). Farming became a significant part of the 
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national identity as Denmark developed into a modern nation in the 19th century, with agricultural 

products accounting for 90% of the country’s international exports at the time. However, this is 

no longer the case, as agricultural exports have decreased to just 10% in 2023, and notably, 80% 

of Danish meat production is sold to international markets (Havsteen-Mikkelsen, 2023).  

Despite this cultural connection to meat and animal agriculture, recent advancements in climate 

science and nutrition have influenced Denmark’s approach to plant-based initiatives. Both the 

IPCC report (2023) and the new Nordic nutrient recommendations highlight plant-based foods as 

essential components of a balanced diet capable of reducing greenhouse gas emissions (Ministeriet 

for Fødevarer, Landbrug og Fiskeri, 2023). In response, policy measures have been introduced, 

such as the establishment of a fund which has allocated 675 million DKK (approximately 90 

million EUR) for 2023-2030, or 84 million DKK (approximately 11.2 million EUR) annually, to 

support plant-based projects (ibid.). This switch towards a more plant-based diet is also seen, as 

the Danish and Nordic dietary guidelines have been updated in recent years, to contain less meat 

and more green protein, such as legumes. Research supports these recommendations, 

demonstrating a strong correlation between plant-based diets and improved environmental 

outcomes (Blomhoff et al., 2023). These initiatives illustrate an incentive to integrate plant-based 

solutions into Denmark’s dietary practices, aligning with health and environmental goals. 

 

1.2.3. Veganism in Denmark  

According to the Vegetarian Society of Denmark4, 3% of Danes follow a completely vegetarian or 

vegan diet, and a 2023 analysis shows that 20% - over 1 million people - predominantly try to eat 

vegetarian. The organisation notes a significant gender gap, with more women than men adopting 

these diets. Among those aged 18 to 34, 36% report eating flexitarian or fully vegetarian, reflecting 

a generational shift towards plant-based eating. Motivations behind these choices are diverse, often 

driven by concerns for animal rights, environmental sustainability, and health. 

However, a broader examination of Danish food choices reveals a complex and somewhat 

contradictory picture. A 2023 report highlights a decline in climate-conscious eating habits. While 

56% of respondents believe in adopting more climate-friendly food habits, this is down from 70% 

in 2019. Similarly, only 46% express a desire to eat more environmentally friendly food, a drop 

from 60% in 2019. Despite these concerns, 74% of meals in Denmark still include meat - a figure 

 

4 Dansk Vegetarisk Forening 
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unchanged since 2015. Notably, only 2% of Danes consciously chose food with lower CO2 

emissions during their most recent grocery shopping trip (Madkulturen, 2023). A recent study by 

Skelly and Ditlevsen (2024) on Danish consumers’ attitudes toward meat consumption reveals 

further ambivalence. Although participants acknowledged the environmental benefits of reducing 

meat intake or adopting a veg*n lifestyle, they simultaneously ridiculed vegans, describing them as 

extremists and hypocrites. This highlights a societal reluctance to shift away from traditional dietary 

norms, despite clear ethical and environmental arguments. 

These findings underscore the complexity of public attitudes towards veganism in Denmark. While 

awareness of the ethical and environmental implications of food choices is growing, it’s 

questionable how this translates into behavioural change. 

 

1.2.4. Definition of ‘vegan’ and ‘veg*n’ 

For the sake of clarity, I will define the two terms ‘vegan’ and ‘veg*n’ which will be used throughout 

this thesis. Traditionally, a vegan follows a lifestyle that avoids animal products and by-products 

as much as possible, according to The Vegan Society’s definition, which seeks to exclude all forms 

of animal exploitation for food, clothing, or any other purpose (The Vegan Society, n.d.). Vegans 

typically avoid consuming animal products like meat, eggs, and dairy and refrain from using 

products such as wool, leather, and items tested on animals. Some sources also link veganism to 

environmental sustainability and health concerns (Hancox, 2018; Carrington, 2023; The Vegan 

Society, n.d.) 

However, in this thesis, ‘vegan’ is used in a broader, more publicly understood sense. This 

definition encompasses those who primarily follow a plant-based diet but may not strictly adhere 

to the philosophical definition as seen above. For example, it’s seen in the analysed articles, how 

some people refer to variations of veganism, such as “vegan-vegan”5 (#15), meaning fully vegan, 

and the two variations “90 percent vegans”6 and “primarily vegan”7 (#15), meaning not vegan in 

terms of The Vegan Society’s definition, but probably living according to a vegan lifestyle most of 

the time. These different definitions reflect a commitment to reducing animal product 

consumption without complete exclusion. When the term ‘vegan’ is used throughout this article, 

this refers to this inclusive understanding of vegans, which aligns with how veganism is often 

 

5 Translated from Danish. Original text: “veganer-veganer” 
6 Translated from Danish. Original text: “90 procent veganere” 
7 Translated from Danish. Original text: “primært veganer” 
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portrayed in the media and allows for a more accurate analysis of its representation in the Danish 

press. 

The term ‘veg*n’ is used to cover a spectrum of plant-based dietary practices, including both vegan 

and vegetarian lifestyles. Vegetarians abstain from meat and fish but may consume dairy and eggs. 

I adopt this term, as other scholars have been using it as an umbrella term under which there are 

different vegan and vegetarian lifestyles and diets. If, for instance, an article is discussing both 

vegetarians and vegans, I will use the term veg*n to reflect this.   
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2. Previous Literature 

This chapter reviews existing research on the portrayal of vegans in news media, offering context 

for this thesis, by outlining the body of knowledge that this thesis builds upon. While Chapter 3 

will delve into the theoretical foundations of framing and frame effects, this chapter concentrates 

on contemporary studies. Furthermore, it highlights how this thesis contributes to the field. 

 

2.1. Portrayal of Vegans in News Media  

Research on the portrayal of vegans in media has grown in recent years, though studies specifically 

focused on news framing remain limited. To provide a comprehensive overview of the literature, 

I will also include relevant studies on the discourse surrounding veganism in the media. 

One foundational study is ‘Vegaphobia: Derogatory Discourses of Veganism and the 

Reproduction of Speciesism in UK National Newspapers’, which examined how UK newspapers 

portrayed veganism (Cole & Morgan, 2011). The study argues that veganism is largely framed 

negatively, with a derogatory portrayal of vegans - a phenomenon the authors term ‘vegaphobia’. 

Cole and Morgan found that vegans were frequently depicted in a derogatory manner, 

characterised as eccentric, extreme, or even fanatical. The study’s discourse analysis revealed that 

UK newspapers often used language that reinforced these stereotypes, contributing to the 

marginalisation of veganism and discouraging its broader societal acceptance. This study is 

significant as it was among the first to systematically analyse how media language and discourse 

contribute to societal attitudes towards vegans, setting a precedent for subsequent research in this 

area. 

In a 2022 study, Brookes and Chałupnik used corpus-based critical discourse analysis to examine 

representations of vegans in the British press. Similarly to the study of Cole and Morgan (2011), 

they found that vegans are often portrayed negatively, being depicted as violent, hypocritical, 

pushy, and irresponsible, particularly concerning their own and their children’s health. This study, 

which examined both broadsheets and tabloids, found that tabloids were more likely to portray 

vegans negatively, even legitimising discrimination against them. While broadsheets also 

represented vegans negatively, they were more likely to provide counter-discourses, attributing 

negative characteristics to a minority of vegans rather than the group as a whole. The discourses 

identified in this study focused on portraying vegans as violent, imposing their lifestyles on others, 

being either excessively healthy or unhealthy, and criticising vegan parenting. Similarly, Phillips 
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(2019) found that in the American paper The Washington Post, vegan parenting was often 

portrayed negatively, associating it with child malnourishment.  

These negative portrayals are somewhat contrasted by Lundahl’s (2020) findings. Her study 

highlights how the representation of vegan celebrities in news media can contribute to the 

destigmatisation of veganism. However, she notes that this positive representation is often linked 

to framing plant-based diets as healthy, rather than as a moral or ethical choice. Lundahl’s findings 

suggest that while the health aspects of veganism may be less stigmatised, the lifestyle’s ethical and 

moral dimensions remain subject to negative framing. This distinction underscores the different 

ways veganism can be perceived - either as a dietary choice or as a political or ethical movement. 

MacInnis and Hodson (2017) further explore the social dynamics that contribute to these negative 

portrayals. Their study, titled ‘It Ain’t Easy Eating Greens: Evidence of Bias Toward Vegetarians 

and Vegans from Both Source and Target’ examines bias against veg*ns through the lens of 

intergroup relations. The authors found that non-veg*ns often perceive veg*ns as morally superior, 

which can create a sense of threat to their own identity and lifestyle. This perceived moral threat 

often results in derogatory attitudes toward veg*ns as a way to protect non-veg*ns’ self-concept 

and justify their dietary choices. The study also reveals that veg*ns themselves may experience 

internal conflicts or bias within their group, such as feeling pressured to adhere to certain standards 

of purity. MacInnis and Hodson’s findings suggest that these biases are deeply rooted in intergroup 

conflict, where moralised identities lead to social divides. This research provides critical insights 

into why veg*ns are often negatively framed in the media, as these frames may resonate with the 

underlying social tensions between veg*ns and non-veg*ns. Similarly, Weiper and Vonk (2021) 

examined meat eaters’ perceptions of different descriptions of veg*ns. Their study suggests that 

the negative perception of vegans stems from a moral threat they pose to meat eaters, implicitly 

challenging their self-image. They found that veg*ns who abstain from meat for moral reasons 

were perceived more negatively than those who did so for dietary reasons, such as allergies. This 

finding aligns with Lundahl’s research, indicating that veganism as a dietary choice is less 

stigmatised than when it is framed as a moral or ethical stance. 

This thesis aims to contribute to the existing body of literature by examining how Danish 

newspapers portray vegans and providing insights into the unique cultural context of Denmark. 

Furthermore, while the studies of Cole and Morgan (2011) and Brookes and Chałupnik (2022) 

utilise a discourse analytical approach, this thesis applies a different methodology, which might 

provide other insights. 
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2.2. The Effects of Framing  

The aim of this thesis is not only to examine the framing of vegans in Danish newspapers but also 

to discuss the effects of these news frames. Thus, this chapter will delve into current research on 

framing’s effects. 

Numerous studies in communication and media research suggest that media frames influence 

individuals’ opinions and attitudes. (Lecheler & De Vreese, 2019). Scholars have found that 

framing can play a significant role in affecting how individuals and the public perceive issues. While 

much of this research focuses on political communication, its insights are transferable to 

understanding how news framing can shape public opinion on various issues, including 

perceptions of vegans. An oft-cited study by Price et al. (1997) suggests that news frames influence 

readers’ thoughts and emotions by activating specific ideas and values. Similarly, Valkenburg et al. 

(1999) found that individuals rely on the frames they are exposed to when articulating their views 

on issues. These findings indicate that news framing does not merely present information but 

actively shapes the cognitive processes through which people interpret and respond to that 

information. Furthermore, Hansen (2007), in the Danish-based study ‘The Sophisticated Public: 

The Effect of Competing Frames on Public Opinion’, argues that frames influence public opinion 

directly. Hansen demonstrates that positive frames on political issues tend to produce positive 

public opinions, whereas negative frames result in negative opinions. This study is particularly 

relevant to the thesis as it highlights the significant impact of framing within the Danish context, 

suggesting that similar mechanisms could be at play in framing vegans in Danish newspapers. 

Although research on the representation of vegans is expanding, few studies have thoroughly 

explored the broader implications of these portrayals on public perception. One such study that 

bridges this gap is ‘Militant, Annoying, and Sexy: A Corpus-Based Study of Representations of 

Vegans in the British Press’ (Brookes & Chałupnik, 2022). The authors link media portrayals of 

vegans directly to public perceptions, drawing on lexical priming theory to argue that the frequent 

association of vegans with negative descriptors, such as ‘militant,’ ingrains these associations in 

readers’ minds. Over time, this repeated exposure shapes expectations, leading the public to 

anticipate that vegans will conform to these negative stereotypes. This suggests that framing in the 

media not only mirrors societal stereotypes but actively reinforces them, creating a cycle of negative 

perception. 

While direct studies on the framing effects specific to vegans are limited, related research on the 

framing of veganism or vegan food provides additional insights. Though not the primary focus of 

this thesis, these studies help to illuminate the broader context of framing effects. For instance, in 
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‘Masculinity and Veganism: The Effect of Linking Vegan Dishes with Masculinity on Men’s 

Attitudes Toward Vegan Food’ (Scholz & Lenhart, 2023), the authors explore how framing vegan 

dishes with masculine attributes influences gender perceptions and attitudes towards veganism. 

They discovered that while such framing temporarily shifted perceptions, making veganism appear 

more gender-neutral, it did not significantly enhance men’s favourability towards vegan dishes. 

This study highlights the nuanced role of framing in shaping perceptions, even if the effects are 

sometimes limited or short-lived, reinforcing the idea that how an issue is framed can subtly yet 

powerfully influence public attitudes. 

While existing research offers valuable insights into the effects of news framing on public opinion, 

there is still limited understanding of how these mechanisms function specifically in relation to the 

portrayal of vegans in Danish media. This thesis seeks to address this gap by identifying the frames 

used in Danish newspapers to portray vegans and discussing the potential implications these 

frames may have on a societal level. Thus, this thesis contributes to the field of media studies and 

communication by expanding the understanding of framing effects within a specific cultural 

context, offering new perspectives on the representation of vegans in the media. 
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3. Theoretical Framework 

This chapter outlines the theoretical framework guiding this thesis, with a primary focus on 

framing theory. The study is anchored in social constructionism, which provides the foundation 

for understanding how media influences public perceptions. Furthermore, theory of framing 

effects and stereotypes will be presented in this chapter. 

 

3.1. Social Constructionism 

Social constructionism serves as the foundational theory for this thesis, underpinning the analysis 

of how media frames shape societal perceptions of veganism. Originating from the work of Berger 

and Luckmann (1966), social constructionism posits that our understanding of reality is not 

objective but is constructed through social interactions and communication. This theory 

emphasises that meanings and interpretations are collectively produced and continuously reshaped 

by society. Social constructionism is particularly relevant in understanding the power of mass 

media to influence public opinion and shape societal understanding of specific concepts. Media 

does not merely reflect reality but actively constructs it by selecting, emphasising, and framing 

certain aspects of reality over others. As Van Gorp (2007) notes, “Media makers apply a range of 

persistent frames, and as such, they possibly control the number of alternatives that are available 

to the receivers when they are constructing social reality” (p. 62). This means that the frames used 

by media outlets can significantly limit or expand how audiences perceive and understand social 

issues, such as veganism. 

From an epistemological standpoint, social constructionism aligns with interpretivism, which 

holds that knowledge is subjective and constructed through social processes. The ontological 

assumption here is that reality is idealist - composed of shared interpretations and meanings 

produced and reproduced by social actors in their everyday lives (Blaikie & Priest, 2019, p. 121). 

This thesis adopts an interpretivist stance, using an inductive logic of inquiry, to explore how media 

frames contribute to the construction of social reality, particularly in the context of how vegans 

are portrayed in Danish newspapers, and what implications this might have. 

 

3.2. Framing 

Framing theory has been extensively developed across disciplines such as sociology, 

communication, and psychology, each focusing on different aspects of how frames influence 
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perception. While psychology often examines the cognitive effects of framing on individuals, 

sociology and communication studies are more concerned with how language and media shape 

collective interpretations of reality. Robert Entman (1993) refined the concept of framing within 

the context of media, defining it as the process of selecting certain aspects of a perceived reality 

and making them more salient in a communicative text. Entman’s widely accepted definition 

emphasises that framing is not just about what is included in a message, but how certain elements 

are emphasised to promote a particular interpretation. According to Entman: 

“Framing essentially involves selection and salience. To frame is to select some aspects of a perceived reality 

and make them more salient in a communicating text, in such a way as to promote a particular problem 

definition, causal interpretation, moral evaluation, and/or treatment recommendation for the item 

described” (Entman, 1993, p. 52) 

Framing operates through several key mechanisms: selection, emphasis, exclusion, and 

elaboration. These processes guide the audience’s interpretation by highlighting certain aspects of 

a story while downplaying or omitting others 

Approaching this from a social constructionist viewpoint, journalists cannot report objectively. 

Not only, can the choice of frames be influenced by “forces that are internal to the newsroom and 

news organisations” (Lecheler & De Vreese, 2019, p. 12), but also “by external forces such as 

political elites, social movements, and interest groups” (ibid., p. 12). Even if these factors are not 

at play, journalists will instinctively interpret the situation, select what information to report, and 

highlight certain details and information, whilst leaving others out. Media makers might 

deliberately or unwittingly make use of frames, and these might in turn influence the audiences’ 

understanding of the reported news (Entman, 1993; Van Gorp, 2007). Van Gorp expands on 

Entman’s definition of framing, and encapsulates the dialogical process between the journalists 

and the audience:  

“Framing refers, on the one hand, to the typical manner in which journalists shape news content within a 

familiar frame of reference and according to some latent structure of meaning and, on the other hand, to the 

audience who adopts these frames and sees the world in a similar way as the journalists do” (Van Gorp, 

2007, p. 61). 

Van Gorp (2007) argues that texts contain ‘framing devices’ and ‘reasoning devices.’ Framing 

devices refer to the tangible elements within a media text that contribute to the construction of a 

particular narrative or perspective. These include specific word choices, metaphors, symbols, 

exemplars, and visual elements that work together to create a familiar frame of reference for the 
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audience. On the other hand, reasoning devices encompass the underlying logic or rationale that 

connects these elements, providing justifications, causal explanations, and moral evaluations within 

the frame, for instance: “explicit and implicit statements that deal with justifications, causes, and 

consequences in a temporal order” (Van Gorp, 2007, p. 64). Together, these devices create a frame 

that influences how audiences perceive and interpret the information. The work of George Lakoff 

further underscores the importance of framing devices, particularly metaphors. Lakoff (2004) 

argues that metaphors are not merely linguistic tools but fundamental to our cognitive processes, 

shaping how we understand and interact with the world. Even if a metaphor is sarcastically 

expressed, the essence of it will affect our perception of the topic addressed. Another significant 

framing device is also the negation of a frame. Lakoff argues that a frame can be strengthened 

when activated, even though the frame is rejected, as we evoke a frame when we negate it (Lakoff, 

2004). As an example, the sentence ‘vegans are not extreme’, will tie a connection between the 

word ‘vegans’ and ‘extreme’.  

In this thesis, I will apply framing theory to analyse the portrayal of vegans in Danish newspapers. 

By examining framing and reasoning devices within the texts, I aim to identify the dominant frames 

used to represent vegans. Categorising and comparing these frames across different articles will 

help uncover the most prevalent media portrayals and explore their broader implications. 

 

3.3. Effects of Frames 

3.3.1. The Role of Schemata  

Entman (1993) suggests that frames are present in four places in the communication process: the 

communicator, the text, the receiver and the culture. According to Van Gorp (2007), frames are 

more cultural than individual constructs. What some scholars refer to as individual frames Van 

Gorp defines as schemata. Schemata are mental structures and collections of organised knowledge, 

which help process new information and retrieve stored information. These mental structures are 

not static; they are dynamic and subject to change as individuals encounter new experiences and 

information. This adaptability means that schemata can be reshaped over time, affecting how 

media frames are received and understood (Van Gorp, 2007). In the context of media 

communication, schemata interact with frames by providing a framework through which 

individuals filter and interpret the content they consume. When a media frame aligns with an 

individual’s existing schemata, it is more likely to be accepted and internalised. However, if there 

is a misalignment, the frame may be rejected or reinterpreted based on the individual’s prior 
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knowledge and experiences. The impact of frames on individuals is contingent upon several 

factors, such as the receiver’s level of attention, personal interests, beliefs, and prior experiences. 

These factors determine the degree to which an individual engages with and adopts a particular 

frame. As Van Gorp (2007) notes, frames act as both invitations and incentives for individuals to 

interpret news stories in specific ways, providing a structured narrative that can influence 

perceptions and attitudes. D’Angelo similarly suggests that individuals’ schemata will guide how 

they process facts and whether they adopt the frames communicated (D’Angelo, 2016).  

 

3.3.2. News Framing Effects 

The study of framing effects is expansive, with no universally agreed-upon definition or 

conceptualisation. However, as Lecheler and De Vreese (2019) argue, the debate has shifted from 

questioning whether frames have effects, to understanding the nature of these effects and how 

they occur. They define framing effects accordingly: “News framing effects are the outcomes of what 

happens when citizens consume news. In other words, news framing effects are the outcome of a process 

of frame information processing” (Lecheler & De Vreese, 2019, p. 2). Framing effects influence 

how individuals think about and interpret various topics. When a frame in communication impacts 

an individual’s schemata, this is considered a framing effect. Beyond this, scholars also explore the 

wider effects of frames which include attitudinal, emotional, and other reactions that occur due to 

framing. The consequences of news framing can manifest on both individual and societal levels. 

At the individual level, exposure to certain frames can alter attitudes on an issue. On a societal 

level, frames can shape broader processes such as political socialisation, decision-making, and 

collective actions. (Lecheler & De Vreese, 2019). 

Individuals are continually exposed to frames, and much research has focused on determining 

what influences whether a frame is accepted or contested, as well as the longevity of its impact. 

While there is no definitive answer, certain conditions have been validated in experiments. These 

conditions can be categorised into individual and contextual factors. Individual factors include 

prior knowledge and emotional state. Due to the scope of this thesis, the individual reception of 

frames won’t be examined, and therefore this thesis focuses on contextual conditions. These 

contextual conditions regard the social network (offline or online) in which the frame is processed 

and the broader information environment. For example, the salience of the framed issue in 

national news media or the presence of competing frames within the same article can significantly 

affect the impact of the frame. Research shows that when participants are exposed to a single elite 

frame and discuss it within a group that has read the same frame, the framing effects are strong. 



17 
 

However, in mixed-discussion groups where participants have encountered opposing frames, 

these effects are diminished (ibid.). This demonstrates the importance of whether a news frame is 

grouped with or positioned alongside competitive frames, as well as the frequency of frame 

repetition. In contexts where the same frame is repeatedly used to describe various issues, the 

framing effect can be particularly strong. It is also crucial to consider the national or international 

context of the framed issue, the structure of public opinion on the issue, and the repetition of the 

frame within the media environment. These factors play a significant role in determining the 

strength and persistence of news framing effects. (Lecheler & De Vreese, 2019) 

 

3.4. Representation  

In the sections above, I have discussed framing theory and news frame effects. To deepen the 

analysis, I will incorporate Stuart Hall’s theory of representation, particularly his work on 

stereotypes. While Hall focused on racial and ethnic stereotypes, his insights apply to other forms 

of difference (Hall, 1997, p. 225), such as the representation of vegans. Hall argued that 

representation is not merely a reflection of reality but an active construction of meaning. He stated 

that “stereotyping reduces people to a few, simple essential characteristics, which are represented 

as fixed by Nature” (Hall, 1997, p. 257). This idea aligns with the principles of social 

constructionism and framing, emphasising that meaning is not fixed but is constructed through 

social and cultural contexts. 

Stereotyping plays a role in maintaining social order and hierarchy by establishing a boundary 

between what is considered normal and acceptable and what is deemed ‘deviant’ and ‘pathological’ 

(Hall, 1997, p. 258). Dominant groups in society hold the power to define these stereotypes, 

reinforcing existing power structures, and often the dominant group will be represented as ‘us’ in 

contrast to the representation of ‘them’ or ‘others’. This dichotomy represents people outside the 

dominant group, and perhaps outside the social norm, in an alienating way. Hall noted that 

stereotypes tend to depict people through opposed binary extremes, such as good/bad or 

civilised/primitive. Although these categories seem opposite, the stereotyped people are often 

required to embody both simultaneously, trapping individuals in extreme opposites. For example, 

Hall described how black men were stereotypically portrayed either as childlike or as hyper-

masculine aggressors, a dynamic that also applies to other marginalised groups. By using Hall's 

theory to better understand the frames identified in this analysis, I will explore how these frames 

contribute to the reinforcement of stereotypes within the media. This will also be considered when 

discussing framing’s implications on society.  
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4. Methodology 

In this chapter, I will provide insight into the methodology applied, the data sampling and the 

analysis strategy. 

 

4.1. Method 

This thesis employs a qualitative frame analysis to examine 25 Danish news articles that portray 

vegan individuals. These articles were published during two three-month periods: February-April 

2023 and February-April 2024. The primary goal of this research is to explore how vegans are 

framed in the Danish media, particularly focusing on the representations of individual vegans 

rather than the broader concept of veganism. Qualitative frame analysis is a method well-suited to 

uncovering the nuanced ways in which media frames are constructed and understood. While 

quantitative methods are valuable for analysing large datasets, they often lack the depth required 

to capture the subtleties of framing. In contrast, a qualitative approach allows for a more detailed 

exploration of the frames present in media texts, especially those that pertain to cultural and social 

phenomena. As Van Gorp (2007) notes, frame analysis can be effectively used to study the framing 

of archetypes and individuals, rather than just contemporary political issues. The choice of an 

inductive approach is particularly relevant for this thesis. Inductive research involves analysing 

data without predefined frames, allowing the frames to emerge organically from the material during 

analysis. This approach is beneficial for generating rich, detailed knowledge about how specific 

issues - in this case, vegan individuals - are framed in the media. However, it is important to note 

that while this method provides in-depth insights, it may also limit the ability to generalise and 

replicate findings across different contexts. 

 

4.2. Empirical Data Collection 

Given the broad scope of frames across various media types, this thesis specifically focuses on 

news articles. News media is often perceived as offering an objective reflection of reality, which 

makes its framing particularly influential. Furthermore, newspapers tend to cater to audiences with 

specific worldviews, aligning their content with the perceived values and beliefs of their readers 

(Brookes & Chałupnik, 2023). This selective alignment can significantly shape how certain groups, 

such as vegans, are portrayed.  
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To gather data, I utilised the Danish platform Infomedia. This platform monitors and offers a 

database with full-length articles published in national, regional and local papers, alongside other 

sources. Using the advanced search function on this platform enabled me to find relevant articles 

for this thesis. The keyword “vegan*” was used to capture a wide range of articles mentioning 

vegans in any context, including Danish words such as “veganer”8, “veganere”9, “veganerens”10. 

Articles were carefully filtered to ensure relevance, focusing on those where the theme of veganism 

was central or significant. However, even articles where vegans were not the main subject but were 

framed in a particular way were included, based on the understanding that subtle frames can be 

highly influential. As Van Gorp (2007) suggests, frames that align with existing societal norms 

often go unnoticed yet can be particularly powerful. Similarly, Entman notes that “even a single 

unillustrated appearance of a notion in an obscure part of the text can be highly salient if it 

comports with the existing schemata in the receiver’s belief system” (Entman, 1993, p. 53). 

Criteria for data collection were established. First, the articles had to be published in regional or 

national broadsheet news outlets, ensuring that the content originated from sources with a certain 

level of journalistic credibility and influence. Sources such as lifestyle magazines were excluded, 

and the collection concerned only broadsheet newspapers, specifically because of their role in 

shaping public perception and their reputation for more in-depth reporting. The articles were in 

printed format, and therefore there was no further examination of digital environments and 

interactions with the content on social media. The periods selected for data collection, February 

to April 2023 and 2024, were chosen to capture a snapshot of current media framing, coinciding 

with cultural and socio-political shifts towards plant-based initiatives (Chapter 1.1.1.). This 

selection was informed by the need to balance the analysis between capturing relevant trends and 

managing the scope of the research. This timing allowed for the capture of framing patterns in 

recent times, though it is acknowledged that this approach cannot observe longer-term framing 

trends. 

Additionally, the article needed to include descriptions of vegan(s) in a manner substantial enough 

to be categorised as a theme, rather than a peripheral mention. To maintain the integrity of the 

analysis, only unique articles were included, avoiding duplicates or similar content, for example, if 

variations of an article were published across different regional editions of the same publication. 

This step was necessary to prevent the analysis from being skewed by repeated content that could 

 

8 Translation to English: Vegan (individual) – singular   
9 Translation to English: Vegan (individual) – plural  
10 Translation to English: The vegan’s  
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inflate the occurrence of certain frames. The process involved cross-referencing articles to ensure 

that variations of the same content were not counted multiple times. Additionally, measures were 

taken to identify whether the content originated from press releases or was advertised material. 

This involved examining the language and source of each article to detect characteristics typical of 

such content. No press releases or advertised content were detected in the final data sample. 

The data set was intentionally diverse, encompassing both national and regional news articles, 

which offer varying perspectives on how vegans are framed. National outlets often set the public 

agenda, while regional news can provide more localised and diverse portrayals. This mix allows for 

a well-rounded view of vegan representation across different contexts. Articles were classified as 

urban, peri-urban, or rural based on their circulation area. Urban articles came from major cities 

like Copenhagen, where peri-urban articles served suburban or mixed areas, blending urban and 

rural perspectives. Rural articles were from regions where agriculture plays a significant role. 

Furthermore, the data sample consists of different types of articles (Figure 1 and 2), to examine 

the framing of vegans in articles with varying contexts and perspectives. Throughout the project, 

a critical perspective was kept to evaluate how factors like authorship, editorial influence, and 

external pressures contribute to the framing, contributing to a better understanding of the frames 

applied and their potential impact on public perception. 

 

4.2.1. Overview of Data Collection  

The data collection found 25 articles that met the established criteria, providing a diverse range of 

perspectives on the framing of vegans in Danish news media, with 15 deriving from 2024 (Figure 

1) and 10 articles from 2023 (Figure 2). This sample will serve as the basis for the qualitative frame 

analysis. 

The articles stem from Danish newspapers with varying readership sizes and geographical focuses. 

The database did not contain information about readership details, but in general, the major 

national newspapers like Politiken and Jyllands-Posten have extensive readerships, particularly in 

urban areas like Copenhagen and Aarhus. In contrast, regional newspapers such as Fyens 

Stiftstidende, Nordjyske Stiftstidende and Sjællandske Nyheder cater to more localised audiences 

in peri-urban or rural areas. These smaller publications may face different economic and political 

pressures, influencing how they frame issues like animal agriculture, dietary practices and 

environmental concerns. While national dailies like Politiken and Jyllands-Posten typically 

emphasise neutrality and objectivity, they also feature articles by columnists, critics, and guest 
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writers that are more opinionated. These subjective pieces, although biased, contribute to the 

framing of vegans. By presenting persuasive or emotionally charged arguments they can reinforce 

existing stereotypes or challenge dominant representations. Thus, even opinionated articles are 

instrumental in constructing frames and influencing public perception of vegans. 

 

Figure 1: Data Collection. Articles from February – April 2024 
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Figure 2: Data Collection. Articles from February – April 2023 

 

4.3. Analysis Strategy  

When conducting a frame analysis of news articles, several methodologies can be applied. I chose 

to base my approach on the method suggested by Marais (2012), which consists of seven steps. 

The first four steps involve selecting the medium and topic for analysis, determining a time frame, 

collecting data, and identifying units of analysis. Since these steps have already been addressed, I 

will focus on steps 5-7, which involve the core news frame analysis (Marais, 2012, p. 29). These 

steps include selecting a frame typology, developing operational definitions, and identifying news 

frames within the chosen media. The qualitative nature of this analysis necessitated a slightly 

adapted approach from what Marais suggests. 

The selection of news frames is crucial to the study, and this can be approached either inductively 

or deductively. To ensure reliability and validity, and minimise bias from preconceived ideas of 

potential frames, I chose to approach the data set without a pre-defined frame typology. Instead, 
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I applied an inductive approach, about which Lecheler & De Vreese describe how “frames emerge 

from the material during the course of the analysis” (2019, p. 4).  

For this purpose, I applied an approach inspired by hermeneutic methodology, revisiting the 

dataset multiple times to identify patterns and relevant frames, and constantly circling back with 

new knowledge, looking for deeper understandings and interpretations First, I read the articles 

without looking for any particular frames, and rather being open to what frames might show 

themselves in the material. Here it was essential to look for framing and reasoning devices (see 

Chapter 3) and notice patterns of representations. Subsequently, I read the articles, noting down a 

vast variety of potential frames, whilst started comparing the articles to each other, in order to 

explore tendencies and dominant frames. While I was analysing these frames, I was still open to 

the possibility of other frames, I might not have noticed yet. And so, in this way, I kept circling 

back to the data sample with new knowledge, new interpretations and still an openness to gaining 

more insight and interpretation. This resulted in a large set of information and interpretation, 

which was then structured in a table, with the articles presented on the y-axis and different 

categories for frames, sub-frames, notes and quotations on the x-axis.  

The purpose of this table was to gain an overview of any patterns in the data, such as identifying 

which frames were more dominant across the sample. The table proved particularly useful in 

uncovering frames and representations that might have otherwise remained subtle and hidden, as 

well as in identifying the different framing devices applied, such as metaphors. For example, I 

discovered that certain metaphors were frequently used across articles. The table also facilitated a 

thematic analysis by enabling me to spot recurring themes and representations. When I identified 

a certain frame in multiple articles, I would then investigate further by reviewing the rest of the 

articles to see if the same frame appeared elsewhere. This led to a long, iterative process of constant 

re-evaluation and the continual noting of potential new frames. By structuring the data in this way, 

I was able to conduct a more qualitative coding, where I registered whether certain frames were 

present - and if so, in what way - while including notations and quotes as guidance and 

documentation. 

This methodology contrasts with quantitative frame analysis, which may use a binary system to 

mark the presence or absence of frames. While quantitative methods can be beneficial, they often 

miss the nuances and details that a qualitative approach can capture. This qualitative methodology 

offers a richer, more nuanced exploration of how vegans are framed in Danish news media, but it 

does come with certain limitations. The primary drawback is that this approach is less generalisable 

than a quantitative one. For this thesis, the focus is on identifying frames and representations 
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within the data sample. I deemed, that the depth of a qualitative and inductive approach was crucial 

for identifying frames and making sure to minimise bias from preconceived ideas of what frames 

would be present. By not approaching the analysis with predefined frames, I was able to uncover 

results and nuances that might otherwise have gone unnoticed. 
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5. Ethical Considerations 

In creating this thesis, several ethical considerations are central to ensuring the integrity and impact 

of the research. These include addressing research bias, ensuring validity and reliability, 

acknowledging the subjectivity inherent in analysis, and considering the broader implications of 

the findings. 

When creating a research design, it’s important to consider elements such as the anonymity of 

people involved and confidentiality in handling the data set (Collins, 2019). Because the empirical 

data within this thesis is publicly available, there is no need for anonymity. On the other hand, it’s 

important to cite and reference the articles appropriately, which is displayed in Figure 1 and 2. 

 

5.1. Validity and Reliability 

Due to the nature of the interpretivism paradigm, the research can be influenced by the researcher. 

To ensure transparency and mitigate bias, it is essential to clarify my positionality as a researcher. 

I identify as a vegan and work as a consultant for an animal-rights organisation. These personal 

and professional experiences inevitably shape my perspective and could influence my 

interpretation of the data (Blaike & Priest, 2017). However, this thesis strives to provide a balanced 

analysis rather than advocating for a specific agenda. Acknowledging my position along the dietary 

spectrum, I approached this research with an open mind, critically reflecting on and mitigating 

potential biases throughout the process. While my background informed my interest in the topic, 

I consciously worked to ensure that preconceived views did not influence the findings. To further 

support the credibility of my analysis, I aligned my findings with existing literature and maintained 

transparency in my methodological choices. By explicitly recognising my positionality and being 

critical of potential biases, I aim to enhance the validity of this thesis. As it’s not possible to 

eliminate these subjective influences, the researcher can instead implement other measures to 

explicitly explain how the subjectivity might come into play (Blaike & Priest, 2017; Van Gorp, 

2010). As a researcher, I have established the ontological and epistemological assumptions of this 

study (see Chapter 3), as well as explained the study’s methodological approach (see Chapter 4). 

Furthermore, subjectivity can affect the analysis and the results thereof, especially due to the 

qualitative and interpretive research design. Compared to the quantitative content analysis that’s 

aligned with the neo-positivism paradigm, which is highly replicable and less subjective (Blaike & 

Priest, 2017), I conduct a qualitative analysis which is interpreting and therefore more prone to be 

influenced by subjectivity (Van Gorp, 2010). This is a concern that has been mentioned by other 
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scholars, especially regarding the question of “the reliability and validity in framing research” (Van 

Gorp, 2010, p. 9). This is particularly true for framing research, as scholars posit that frames are 

cultural constructs (Van Gorp, 2007), and therefore influenced by the cultural settings they are set 

in. Similarly, my schemata as a researcher have been influenced by the frames I have encountered 

throughout my life, for example regarding framing, veganism and this thesis. Van Gorp (2007) 

states that frames are a part of culture, and often frames are likely to be less visible to people within 

the same culture, due to them occurring naturally and normally. As I am Danish, as well as the 

analysed articles, there’s a risk that I will identify frames differently compared to an individual from 

a different culture. However, being aware of this helps towards being critical and take precautions. 

Validity was strengthened through an iterative approach to frame identification, revisiting the 

dataset multiple times to capture nuanced portrayals of vegans. This process, grounded in 

established framing theories, helped identify subtle patterns and themes. Reliability was ensured 

through precise documentation of data collection and frame identification, allowing others to 

follow the analytical process. A critical approach was maintained to minimise researcher bias by 

remaining open to alternative frames and continuously reevaluating the data. 

Another factor to point out, is the interplay between languages, as this thesis is formulated in 

English, but the empirical material is written in Danish. As a researcher, I have been aware of the 

risk of subjectivity related to translations of the dataset. Therefore, the platform DeepL has been 

used as a translation device to minimise subjective influence. Furthermore, in the thesis, I will refer 

to these articles and quotations in English, but to further offer transparency of translation and 

ensure accuracy, I will reference the original Danish citations in the footnotes. 

 

5.2. Results and Limitations 

In this thesis, I have analysed a data set of 25 articles. This sample size is sufficient to evaluate 

patterns, tendencies and overall dominant frames, but simultaneously, this dataset is limited to two 

three-month periods, and can therefore not provide a full picture of the general representation and 

framing of vegans in Danish press over an extended period. The decision to focus on these two 

three-month periods, rather than one six-month period, was made to ensure a broader 

representation and to avoid the pitfalls of episodic framing, which could skew the analysis toward 

short-term events rather than long-standing narratives. By choosing these time frames, the 

intention was to capture a more representative sample of how vegans are portrayed in different 

contexts within Danish media. While a longer gap between data collection could have revealed 

evolving framing patterns, the chosen time frame provides a focused snapshot within the current 



27 
 

cultural context. This approach allows for a detailed analysis of framing within these periods but 

may overlook gradual, long-term shifts in public discourse and could reflect temporary trends 

rather than stable framing practices. Despite these constraints, this time frame offers valuable 

insights into the framing of vegans in Danish media, laying the groundwork for future studies 

exploring these dynamics over a longer period. Had a quantitative approach been employed, it 

would have allowed for the analysis of a larger dataset, potentially offering a broader overview. 

However, this approach often requires pre-defined frames, which could lead to the replication of 

findings from studies conducted in different cultural contexts. Given the lack of existing research 

on the framing of vegans in Denmark, it was deemed more important to adopt an inductive 

approach. This allowed for the identification of frames that are genuinely present in the Danish 

context, without being influenced by preconceived notions derived from studies in other countries. 

Although a qualitative method was chosen, it could have strengthened the project to apply a mixed-

method approach. While incorporating quantitative elements could have broadened the analysis 

and enhanced replicability, the qualitative focus was deemed more appropriate given the lack of 

existing research on this topic in Denmark. Future studies might benefit from employing mixed 

methods. 

In terms of frame identification, several potential frames were identified within the dataset. Due 

to the scope of this thesis, I made the decision to explore and present the most frequent and 

dominating frames, which will be presented in Chapter 6. As a researcher, I had to make informed 

decisions about which data and results to highlight. It’s important to acknowledge that this thesis 

does not encompass all the data identified during the research. For instance, when including 

quotations from the analysed articles, I often selected those that most clearly illustrated the points 

being made. However, there are likely other quotes that could also support the analysis but were 

not included due to the constraints of the thesis’s length and focus. 

Another aspect of framing is, that although newspapers frame vegans in a certain way, it is not 

sure that the receiver will accept and adopt this frame. This depends on factors such as attention 

and attitude, but also on the receiver’s schemata. Schemata should be understood as mental 

structures shaped by the individual’s knowledge and experiences, which help the individual process 

new information (Van Gorp, 2007). Therefore, when discussing the potential implications of the 

identified frames in Chapter 7, I base my evaluations on established theoretical frameworks 

discussed in Chapter 3. Rather than directly measuring the impact of these frames on public 

opinion, my analysis draws on relevant theories to make informed assessments about how these 

frames might influence societal perceptions. This approach considers the role of schemata, 

recognising that individuals process and interpret media messages through the lens of their prior 
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knowledge and experiences. Consequently, while the identified frames are important, their actual 

influence on the audience is shaped by a complex interplay between media representation, 

individual cognitive processes, interpersonal communication and societal dynamics. By grounding 

the analysis in theory, I aim to provide a well-reasoned perspective on the potential outcomes of 

these frames, acknowledging that their effects may vary depending on how they resonate with or 

challenge the existing beliefs of different audience members.  
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6. Analysis and Presentation of Results  

In this chapter, I will present and analyse the results from the qualitative frame analysis of the 25 

articles. To provide a clearer overview of the frames identified, I have defined two categories of 

frames: contextual frames and frames of vegans. Contextual frames dictate the setting of the article, 

based on framing devices such as topic, headers, narratives, and how vegans are framed in regards 

to the topic. The frames of vegans are more directly associated with the representation of the 

vegan, using adjectives, metaphors and other framing and reasoning devices, which will be 

presented throughout the chapter. Both categories are significant in framing vegans, and the 

distinction is primarily made for clarity. It is important to note that frames are not static but rather 

fluid and overlapping, allowing for multiple frames to be applied within an article. The frames 

presented here should be seen as interacting with each other, rather than as distinctive definitions. 

Furthermore, as explained in Chapter 5, references and quotations from the empirical data will be 

presented in English, and the original text will be referenced in footnotes for transparency. 

Furthermore, the articles will be referenced to according to the number (#) from Figures 1 and 2 

in Chapter 4.2.1, where the original and translated titles are displayed. Note, that the original 

Danish titles won’t be displayed in footnotes, as these are already accounted for in Figures 1 and 

2.  

 

6.1. Generic and Issue-specific Articles 

One thing that stood out was the difference in frames depending on whether the frame was generic 

or episodic. Generic frames are broadly applied and can be used across various contexts, whereas 

issue-specific frames are applied to a current issue and are likely confined to that specific context 

(Lecheler & De Vreese, 2019). This distinction is important for understanding how vegans are 

framed in different articles. 

The framing of vegans in the two articles ‘Vegetarians drag the Capital Region of Denmark to 

court for discrimination’ (#1) and ‘After vegan verdict in court: - It’s indescribable’ (#14) was very 

different from the framing in the other articles. This can be attributed to the nature of episodic 

framing, which often presents unique frames tailored to the specific issue at hand. Episodic frames 

focus on specific events or cases, providing a detailed narrative that may not be applicable in a 

broader context. These two articles evolve two different court cases, respectively of a pregnant 

woman’s right to obtain vegan food in a hospital (#1), and a child’s right to bring vegan food to 

kindergarten (#14), reflecting their issue-specific cases. 



30 
 

Another notable aspect is the sequence of three subsequent articles: ‘Dear vegans and vegetarians: 

Couldn’t you be a bit more accommodating?’ (#23); ‘With meat-fanatic doctors like Peter 

Gøtzsche, the future looks bleak for the climate and health’ (#22); and ‘A well-rounded diet 

includes meat. Period’ (#21). These three article were published in Jyllands-Posten within a few 

days of each other. The first article is generic, as it was not triggered by a specific event but 

addressed the general topic of vegans (#23). In response, two authors, who represented the Vegan 

Society of Denmark11, published a counterargument a few days later (#22). Subsequently, another 

author published a third article replying to the second article (#21). This sequence is significant, 

as it demonstrates how frames can be constructed, challenged and reinforced through ongoing 

dialogue. Because of the dynamic between the articles, certain representations and frames are 

challenged and/or reproduced, potentially amplifying specific frames. This will be explored more 

throughout this chapter. 

 

6.2. Contextual Frames 

6.2.1. Climate and Environment 

One of the most predominant topics in the analysed articles is the environment and climate, with 

16 out of 25 articles referring to it, whether discussing reasons for veganism, meat consumption, 

or the environmental challenges societies currently face. There is a consensus throughout the 

articles that we are facing an environmental issue, but the stances on how to address it vary. In 

some articles, the climate is framed as a reason for people to cut down on meat, become vegetarian, 

or adopt veganism (e.g. #2; #4; #7; #11; #16; #22). Conversely, in other articles, the authors 

question whether this approach is effective. This is for example seen in the article ‘Climate food. 

What about CO2 if everyone eats green?’, where the author remains sceptical about the 

environmental benefits of a plant-based diet (#6). This scepticism lacks documentation and 

grounding, but often the strength of a frame is not based on the strength of arguments and facts 

(Lakoff, 2004). 

In the article ‘The cow’s globe’, where the climate is discussed in relation to meat consumption, 

the author frames two opposing solutions to the climate challenge. The author uses a metaphor as 

a framing device, where the different opinions are represented as two “camps” (#4). According to 

the article, in one camp, the veg*ns are advocating for less or no meat, whereas the other camp 

 

11 Dansk Vegetarisk Forening 
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promotes the idea of reducing CO2 through new technology. This metaphor is a strong framing 

device, presenting these opinions as binary and mutually exclusive. Furthermore, the metaphor of 

opposing camps suggests a militant understanding of opposition between enemy camps, whilst 

creating the notion of having to pick a side. 

The connection between the environment and the reduction of animal products is also seen in the 

article ‘No more eating cheese without shame’ (#2). Here, the author acknowledges the negative 

impact of meat and cheese on the climate but argues that they won’t be able to give up cheese, 

despite the fact. This pairing of plant-based diets and environmental benefits within a frame can 

contribute to drawing a connection between the two in the reader’s mind. However, the author 

also frames a plant-based diet as “giving up” (#2) on animal products. She explains her reluctance 

to ditch all plant-based foods, especially cheese, and instead argues that there is a need for better 

plant-based products or CO2-lowering technology. As such, this can function as a reasoning 

device, to frame veganism and plant-based diets as a less desirable solution to the climate crisis.  

 

6.2.2. Animal Agriculture  

Animal agriculture was similarly a recurring topic, for example with articles highlighting animal 

welfare or animal agriculture as a reason for people to go vegan (e.g. #1; #2; #3; #12; #18). For 

instance, in the article ‘Annette's daughter went vegan: Now they’ve written a book together on 

how to live healthy’ the vegan daughter mentions the following:  

“60 per cent of Denmark is agricultural, and 80 per cent of this production is used as food for livestock. 

There is an experiment that shows that if everyone on Earth ate vegan, it would reduce the agricultural 

area by 70 per cent. Then it could become wild nature and wild animals could live there”12 (#18). 

This quote highlights the significant environmental impact of animal agriculture and frames 

veganism as a solution to improve sustainability. By presenting specific statistics, the author 

reinforces the argument that a global shift to veganism could drastically reduce the agricultural 

footprint, allowing for rewilding and biodiversity restoration. This argument functions as a 

reasoning device, in which veganism is framed positively regarding sustainability.  

 

12 “60 procent af Danmark er landbrugsjord, og af det går 80 procent af produktionen til mad til landbrugsdyr. Der er 
et forsøg, der viser, at hvis alle på Jorden spiste vegansk, kunne man reducere landbrugsarealet med 70 procent. Så 
kunne det blive vild natur, og der kunne leve vilde dyr.” 



32 
 

However, this viewpoint is not universally accepted, as other articles argue that Danish agriculture 

should be promoted and supported (#24). In articles such as ‘Young farmer: I want to keep cows 

for the same reasons vegans think we shouldn’t have cows - because they have a life and want to 

be scratched’ (#12), the author advocates for animal agriculture that is both better for the animals 

and for the environment but still allows meat eating. His stance could be seen as a frame that does 

not fit into either of the two ‘camps’ (#4) but rather serves as a compromise between two extremes. 

Additionally, Danish agriculture is framed as something to be proud of due to its high optimisation 

(#4). This pride is rooted in the belief that Danish farming practices are among the best globally, 

balancing productivity and sustainability. 

 

6.2.3. Danish Nationality  

The reference to Danish agriculture leads to another frame concerning Danish nationality, meat 

and veganism. The earlier mentioned article is not alone in supporting Danish agriculture; this is a 

recurring frame. 

In the short article ‘Climate food. What about CO2 if everyone eats green?’, the author states how 

they, too, believe that animals should be treated well, such as shorter transportation to 

slaughterhouses (#6). Furthermore, that: “We must also treat the agriculture well - especially in 

these times with a threat from East looming over our heads”13 (#6). This frame creates a sense of 

nationalism, urging support for Danish industries due to perceived external threats. The 

connection between Danish animal agriculture and a threat from the East is not explained further 

in the article, but it nonetheless emphasises supporting agriculture as ‘the right thing to do’ through 

nationalistic bonds. Readers concerned about international threats might accept this argument 

without questioning its logistics if it aligns with their schemata. 

In some frames, there is a clear connection between being Danish and consuming meat. In the 

article ‘Tough and inedible arguments about meat: “It’s natural for humans to eat meat”’ the 

authors start the article with “Many never thought it would happen to us meat-eating Danes”14 

(#25). This introduces the frame of meat-eating as inherently Danish and creates a dichotomy of 

‘us’ and ‘them’, which will be explored later (see Chapter 6.3.1).  

 

13 “Vi skal også behandle landbruget og gartnerierne godt - især i disse tider, hvor vi har en trussel fra øst hængende 
over hovedet” 
14 ”Mange havde aldrig troet, at det ville ske for os kødædende danskere” 
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Amongst all the articles, the notion of eating meat being a part of the Danish identity is most 

obviously highlighted in ‘What does Mette mean when she says meatsauce?’ (#7), where the author 

discusses the discursive powers around meat eating, particularly the Danish spinoff to spaghetti 

Bolognese, here translated to spaghetti meatsauce15, and the “everyday-Dane”16 (#7). Drawing on 

reasoning devices such as historical, cultural, and socioeconomic elements, the author frames meat 

as integral to Danish identity and argues that changing the diet equates to changing Danes’ identity. 

He writes: “Because we like the meatsauce identity, we know it, it’s safe. Whom should we be if 

not meatsauce eaters? Vegetarians? No, thank you. Vegans, no way”17 (#7). Although the author 

critically acknowledges the negative impact of meat on the environment, he caricatures vegetarians 

as something to be politely refused and vegans as something to be adamantly opposed. When 

meatsauce-eaters equate to Danes, and meatsauce-eaters and vegans are opposites, he alienates the 

idea that Danes could be vegans. This frame represents veganism as fundamentally un-Danish, 

suggesting that Danes are not (and perhaps should not become) vegans. 

The framing of Danish nationality in these articles constructs a strong link between national 

identity and meat consumption, reinforcing the perception of veganism as an external and 

unwelcome influence on Danish culture. 

 

6.2.4. Veganism as an Individual Choice? 

The portrayal of veganism in Danish newspapers reveals a complex relationship between personal 

choice and societal influence. Some narratives frame veganism as a personal decision, while others 

depict it as an ethical obligation driven by environmental concerns. 

Several articles present veganism as a matter of personal responsibility, suggesting that individuals 

can mitigate climate change by choosing veganism. Conversely, other articles argue that veganism 

is an unavoidable response to the climate crisis. For example, a metaphor of Greta Thunberg 

shouting over your shoulder, as you eat meat (#7) implies that meat reduction is a necessary action 

rather than a preference. The stereotype of the vegan climate activist adds another layer, 

highlighting social pressure and questioning whether veganism is genuinely a personal choice or 

part of a broader movement. This is further complicated by political discourse. In the article 

 

15 Spaghetti med kødsovs 
16 ”hverdagsdansker” 
17 ”For vi kan godt lide kødsovsidentiteten, vi kender den, den er tryg. Hvem skal vi i virkeligheden være, hvis vi ikke 
skal være kødsovsespisere? Vegetarer? Nej tak. Veganere, ikke tale om.” 
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‘LEGUME: The man is steak’, the author examines attitudes around plant-based diets, especially 

in relation to masculinity. In this article, the author explains how there was political resistance to a 

suggestion of meat-free days in public institutions, including comments from the right-wing, 

nationalistic political party, Danish People’s Party18, which labelled this suggestion as “vegetable 

dictatorship”19 and “salad coercion”20 (#24). 

In addition, some articles negatively portray veganism as a form of religious power exercise, 

suggesting that vegans impose their beliefs on others (#5) and likens veganism to “obsessive 

thoughts,”21 (#23) framing it as an imposition on personal freedom.  

 

6.3. General Representations of Vegans  

After presenting the contextual frames in which vegans are represented, I will now discuss how 

vegans are framed. Although there was a variety of frames throughout the 25 articles, some 

occurred more frequently than others. Throughout the articles, some general representations were 

used consistently, despite the specific frames of the articles. These representations include a general 

polarising depiction of vegans versus meat-eaters, which contributes to an ‘us’ versus ‘them’ 

dichotomy. Furthermore, vegans were often framed in relation to generation and gender. 

 

6.3.1. Us Versus Them 

Throughout the articles, there are reoccurrences of frames that distance vegans from other groups 

of people. In several articles, a contrast is portrayed between meat-eaters and vegans, contributing 

to a ‘us’ versus ‘them’ dichotomy. This is seen in multiple quotations, such as “Many never thought 

it would happen to us meat-eating Danes”22 (#25). Drawing on the theory by Hall, the binary 

representation of ‘us’ and ‘them’ can contribute to creating a stereotypical representation of the 

‘other’ as some, who are outside of societal norms. In the quotation, ‘meat-eating’ becomes an 

identity factor of the Danish person, implying that not eating meat is foreign or not Danish, or not 

being within the norms of society, and therefore ‘deviant’ (Hall, 1997). Other quotes such as “The 

list of criticisms is long, as it often is when vegans and meat eaters collide”23 (#15), frame vegans 

 

18 Dansk Folkeparti 
19 ”Grøntsagsdiktatur”   
20 ”Salattvang” 
21 ”Tvangstanker” 
22 ”Mange havde aldrig troet, at det ville ske for os kødædende danskere” 
23 ”Kritiklisten er lang, som den ofte er, når veganere og kødspisere støder sammen” 
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and meat-eaters as oppositional. This is emphasised by the use of a metaphor as a framing device, 

where “collide” (#15) often means to fight or argue and therefore reinforces the oppositional 

representation.  

Through the analysis, it became apparent that metaphors related to war were used multiple times 

in a diverse range of articles. From articles such as ‘Vegetarians drag the Capital Region of 

Denmark to court for discrimination’ (#1), where the court was described as a “battleground for 

the right to have a vegan meal when hospitalised in a public hospital”24 to the food critic who 

recommends a meat-focused restaurant “at the risk of being butchered by angry vegans and 

climate-conscious citizens”25 (#8). Another author argues that it’s an attack on the Danish people 

to make them consume less meat (#7). Besides the war metaphors, other metaphors likewise can 

create a polarising frame, such as portraying a “trench”26 (#22; #25) between meat-eaters and 

vegans, reinforcing the frame of vegans and meat-eaters as belonging to two different “camps”27 

(#4). Framing devices such as negative stereotypes and derogatory descriptions were used to 

describe people, both vegans and non-vegans. For example, an interviewed woman says: “I still 

battle with all the idiots who don’t understand why they shouldn’t eat so much meat. I’m a bit of 

a preacher, and that annoys people”, whereas the author of a different article bluntly describes 

types of plant-based diets as “incredibly stupid”28, “completely bizarre”29 and “It almost sounds 

like a medical diagnosis”30 (#23), which all contribute to an alienating frame of the ‘other’, both 

from the perspective of non-vegans and vegans. 

 

6.3.2. Generation 

In several articles, veganism is framed as a concept that’s related to the youth and younger 

generations, whereas people from older generations should “live out their meat-loving lives, and 

then the youth will be there without outdated food gender roles or silly concepts like meat-free 

days because every day is naturally meat-free in their meal plan”31 (#2). In the article ‘This is a meat 

orgy: The newspaper’s food critic is not the type to give up meat’ (#8), the author acknowledges 

 

24 ”kampplads for retten til at kunne få et vegansk måltid, når man er indlagt på et offentligt hospital” 
25 ”med risiko for at blive nedsablet af arrige veganere og klimabevidste borgere” 
26 “grøft” 
27 “lejre” 
28 ”Virkelig dumt”  
29 ”Helt bizart” 
30 ”det lyder jo næsten som en medicinsk diagnose” 
31 ”skal leve deres kødelskende liv færdig, og så står ungdommen der og er opvokset uden forældede madkønsroller 
eller tossede begreber som kødfrie dage, fordi alle dage naturligvis er kødfrie i deres madplan” 
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the consequences meat has for the environment but still proclaims that they won’t ditch the meat, 

because “I’m that old-fashioned after all”32 (#8). In the article of a young climate activist, a 

psychologist is interviewed as an authority, stating that the youth feel “let down by the older 

generation. Because why didn’t they do something sooner?”33 (#11). The aspect of generation is 

furthermore tied to the frame of the climate crisis, painting an image of the younger generations, 

or “The Greta Thunberg-Generation”34 (#2) as the ones who become vegans. This is also 

highlighted by an author who writes “my sources were convinced that the next generation is 

different from themselves. Better at legumes, better at letting go of meat. The young will save the 

old world”35 (#24). This generation-centred representation occurs alongside a representation of 

veganism related to gender. 

 

6.3.3. Gender 

Gender also stands out as a significant frame in the representation of veganism, where a clear 

dichotomy is often drawn between femininity and masculinity. In the articles, veganism is 

frequently associated with women, while meat consumption is framed as inherently masculine. 

This gendered framing is particularly evident in the article titled ‘LEGUME: The man is steak’ 

(#24), where the author explores men’s relationship with meat and veganism. The notion of gender 

roles is activated multiple times, for example in the title of the article, reinforcing traditional 

stereotypes. Similarly, in a different article, the author notes:  

“Meat dishes actually smell a bit unpleasant, it can be quite overwhelming with an open salami in the 

fridge or the smell of a frying sausage. Many, especially women for some reason, feel this way—that meat 

is phased out or minimised. You can see it when eating out—men order meat, preferably beef, while women 

often order fish or vegetarian, a salad, something green, something healthy. This is how meat gender roles 

divide over 40”36 (#2).  

This passage emphasises the gender split in food choices, framing women as more likely to choose 

plant-based options, while men gravitate towards meat dishes. Moreover, another article delves 

 

32 ”så gammeldags er jeg alligevel ” 
33 ”svigtet af den ældre generation. For hvorfor har de ikke gjort noget før?” 
34 ”Greta Thunberg generationen” 
35 ”var mine kilder overbeviste om, at næste generation er anderledes end dem selv. Bedre til bælgfrugter, bedre til at 
slippe kødet. De unge vil redde den gamle verden” 
36 “Det lugter faktisk lidt ulækkert, kødmad, det kan være ret overvældende med sådan en åben spegepølse i køleskabet 
eller stegeos fra en medister. Sådan er der mange, især kvinder af en eller anden grund, der har det - at kødet fases ud 
eller minimeres. Man kan se det, når man spiser ude - mænd bestiller kød, helst okse, mens kvinder ofte bestiller fisk 
eller vegetarisk, en salat, noget grønt, noget sundt. Sådan fordeler kødkønsrollerne sig over de 40” 
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into the concept that eating meat is part of human nature, often linked to hunter-gatherer societies 

and the expression of a primal, often masculine, force through hunting and meat consumption 

(#25). This representation underscores the deep-rooted cultural associations between masculinity 

and meat, suggesting that veganism, is seen as contrasting to these stereotypical masculine ideas.  

Both the frames regarding generation and gender contribute to the broader societal perceptions of 

veganism, potentially influencing whether individuals are able to identify themselves with a plant-

based diet. 

 

6.4. Predominant Frames of Vegans 

When identifying frames and categorising these, the coder will participate in the frame praxis. Not 

only can the identification of frames be biased by the coder’s schemata, but the categorisation and 

definition of frames can also be a framing device, as this contributes to frame activation. Therefore, 

the researcher needs to be critical towards the naming of categories. For the following analysis, I 

have kept this in mind and debated between simply naming the frames ‘positive’ versus ‘negative’ 

frames of vegans. However, the analysis revealed it wasn’t just a matter of vegans being framed 

either positively or negatively; instead, they were portrayed positively or negatively, especially 

regarding their advocacy behaviour. Consequently, the two main frames identified have been 

named ‘advocate’ and ‘extremist’ to represent the sharp contrast between these frames and 

encapsulate their essence. These findings will be presented and discussed below. Subsequently, 

two other frames relating to health and discrimination will be presented and discussed. 

 

6.4.1. The Advocate Frame 

Similarly to how the contextual frame of climate was predominant, the frame of the vegan as a 

climate advocate is strong too. This frame is characterised by individuals who actively promote 

veganism as a means to combat climate change and advocate for environmental sustainability. This 

frame is most clearly seen in the article ‘Five ice cream parlours you want to know in Copenhagen’ 

(#16), where the author humorously recommends ice cream parlours to different types of people. 

Under the header “the climate activist”37, the author creates an image of a person who finally 

decided to become “full on-vegan”38, which in turn results in “heaps of new ammunition to 

 

37 ”klimaaktivisten” 
38 ”Full on-veganer” 
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convince everyone to join you in your fight for the planet”39 (#16). Similarly, in the narrative-heavy 

article, ‘Jakob woke up to a terrible sight - everything was destroyed by fire. He fears climate 

change: - What the hell are we doing?’ (#11), we are introduced to the young climate activist Jakob, 

who experiences “climate anxiety”40 and is vegan due to the environment.  

However, the environment is not the only cause framed as a reason for people to become vegan. 

While admitting that an author herself will never be able to give up cheese, she frames the vegan 

as a political stance that is “rooted in a deep respect for the planet and all its creatures”41 and with 

a need to “proclaim who they are as eaters”42 (#2). A fourth article introduces us to Karin Elrød, 

a 70-year-old woman with a successful career, who became vegan and has advocated for animal 

rights for several years. In the almost 3000-word long article that discusses today’s meat 

production, a single quote is included from a researcher in cultured meat: “There are always some 

vegetarians or vegans among my students who are interested in working with this (...) Often 

because they want their uncles and boyfriends to eat it instead of meat”43 (#4). This quote 

functions as a framing device, and as this is the only quote included from the researcher, it gains 

extra weight and salience. The portrayal of these different people, functions as a framing device to 

activate a frame of vegans as some, that are advocating their veganism – whether it is for the 

environment, for the animals or other reasons.  

When examining the framing of the vegan as an advocate, the moral evaluation of this role 

fluctuates. On one hand, the data sample contains articles such as the article ‘Everyone can make 

a difference and every day you can choose whether you want to or not’  (#3) which portrays the 

Chimpanzee researcher Jane Goodall. She is described as being vegan whenever possible and as 

someone who protects animals, people and the environment, whilst having received multiple 

awards and inspiring others. The positive framing of this vegan archetype is challenged in multiple 

other articles. For example, in one article, animal welfare advocates are framed as  “disgruntled”44 

and “absolutely impudent”45 (#5), causing more damage to society than good. In another, the 

author states that they won’t be “fooled” (#8) by plant-based advocating, framing advocates as 

deceitful and untrustworthy. 

 

39 ”bunkevis af nyt skyts I kampen for at overbevise alle om at følge dig I din kamp for kloden” 
40 ”klimaangst” 
41 ”bunder I en dyb respekt for kloden og alle dens væsner” 
42 ”proklamere, hvem de nu er som spisere” 
43 ”Der er altid nogle vegetarer eller veganere blandt mine studerende, som er interesserede i at arbejde med det her, 
(...) Ofte fordi de gerne vil have deres onkler og kærester til at spise det i stedet for kød.” 
44 ”harmdirrende” 
45 ”fuldstændig uforskammet” 
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6.4.2. The Extremist Frame 

Although this frame is similar in some respects to the advocating vegan, this frame of the extremist 

vegan highlights negative traits and exaggerates these. Drawing on Stuart Hall’s writings of 

stereotypes, the stereotype of the vegan is boiled down to a few negative traits, which are defined 

similarly, in various articles.  

In the article ‘Dear vegans and vegetarians: Couldn’t you be a bit more accommodating?’ (#23), 

the author writes about how veg*ns are fanatics and should be called out. He also writes how 

veg*nism must be “a form of obsessive thinking and an almost religious exercise of power”46 (#23) 

and how they use power to humiliate non-veg*ns. This is furthermore combined with descriptions 

of veg*ns as “really stupid”47, engaging a derogatory language to frame them negatively, outside 

the norm, and in the wrong. In the article ‘A well-rounded diet includes meat. Period’ a similar 

frame is activated using generalising examples. It’s somewhat commonly known that an earlier 

politician from the no longer existing political party Veganerpartier48, illegally “attempted to 

trespass on a pig farm”49 (#21). This is mentioned alongside the statement that there are a lot of 

vegans “who are not just arguing their case democratically but are prepared to commit burglary 

and vandalism to emphasise their objectives”50 (#21). This generalisation activates a frame of 

vegans as extremists, reflecting what Hall describes as the binary opposition where the ‘other’ is 

positioned in direct contrast to the ‘norm,’ thereby exaggerating their deviant traits (Hall, 1997). 

As previously described, one of these articles (#23) prompts two subsequent articles: one arguing 

against the extremist frame (#22) and another supporting it (#21). All these three articles activate 

the extremist frame, although one of the articles tries to argue against it. In the pro-veg*n article 

‘With meat-fanatic doctors like Peter Gøtzsche, the future looks bleak for the climate and health’ 

(#22) the authors, who are both from the organisation Vegetarian Society of Denmark51, 

continuously quote elements from the article they are critiquing, ‘Dear vegans and vegetarians: 

Couldn’t you be a bit more accommodating?’ (#23). According to Lakoff (2004) negating a frame 

also activates it. Therefore, when the pro-veg*n authors mention “bizarre”52, “religious exercise of 

 

46 ”en form for tvangstanker og en nærmest religiøs magtudøvelse” 
47 “Virkelig dumt” 
48 Translated to English: The Vegan Party 
49 ”forsøgte sig med ulovlig indtrængen I en svinebesætning” 
50 ”som ikke nøjes med at argumentere for deres synspunkter på demokratisk vis, men er indstillet på at begå indbrud 
og lave hærværk for at synliggøre deres mål” 
51 Dansk Vegetarisk Forening 
52 “Bizart” 
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power”53, and that vegans are “bothersome”54 (#22), to argue against the negative frame, they are 

in fact strengthening it. The authors attempt to create a counter-frame of veg*ns as ordinary 

people, combating the stereotypical representations of veg*ns, as seen in this longer quote: 

“Why aren’t vegans and vegetarians more welcoming, the professor asks. (...) Another suggestion could be 

that vegans and vegetarians - not surprisingly - are very different and that he has just been unlucky. There 

are many other quite peaceful plant eaters out there that Peter Gøtzsche obviously hasn’t met - or doesn’t 

know he’s met”55 (#22). 

However, this attempt might not be purely successful, as it activates the extremist frame through 

negation, reinforcing negative frames and representations of vegans. This raises the question of 

how it is possible to change the predominant frames around vegans and establish a counter-frame 

without reinforcing current stereotypical frames. This will be further discussed in Chapter 7. 

 

6.4.3. Religion as a Framing Device 

The extremist frame was often linked to a concept of religion. However, throughout the analysis, 

it became apparent that several articles made references to this. While nine out of the 25 articles 

mentioned religion, this was referenced in different ways, which will be explored here. 

In the article ‘Tough and inedible arguments about meat: “It’s natural for humans to eat meat”’ 

two ethicists counter common arguments against veganism, concluding that “these choices are not 

based on blind religious beliefs that we subsequently try to invent arguments for”56 (#25). Similarly, 

another article interviews a vegan man who says: “It’s not a religion to me, it’s not dangerous to 

eat meat”57 (#24). These statements highlight that veganism is often perceived as a rational choice 

rather than a blind faith. This usage of religion as a counterpoint underscores the attempt to frame 

veganism as a reasoned and ethical lifestyle, distancing it from connotations of dogmatic belief. 

The remark of religion is also used in negative framings of veganism, as can for instance be seen 

in the framing of veganism as a “religious exercise of power”58 and in the quotations: “Vegans and 

 

53 “Religiøs magtudøvelse” 
54 “generende” 
55 ”Hvorfor er veganere og vegetarer ikke mere imødekommende, spørger professoren. (…) Et andet bud kunne være, 
at veganere og vegetarer - ikke overraskende - er meget forskellige, og at han bare har været uheldig. Der findes mange 
andre ganske stilfærdige plantespisere derude, som Peter Gøtzsche åbenbart ikke har mødt - eller ikke ved, at han har 
mødt.” 
56 “disse valg ikke er truffet på baggrund af en blind religiøs overbevisning, som vi så efterfølgende forsøger at opfinde 
argumenter for” 
57 ”Det er ikke en religion for mig, det er ikke farligt at spise kød” 
58 ”Religiøs magtudøvelse” 
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animal protectors can think what they want. But the problem is that it’s religion to them - and the 

rest of the world should just fall in line. They should do what other religious people should do - 

practise their religion in church or mosque and leave the rest of us alone”59 (#5). In these instances, 

religion is framed as a form of fanaticism, suggesting that veganism is an irrational, dogmatic 

practice imposed on others. This framing portrays vegans as extremists who seek to convert others 

to their beliefs, thereby positioning them as outside societal norms and potentially harmful. 

Paradoxically, religion is also used positively concerning veganism. In the issue-specific frames in 

the two articles about court cases, religion becomes prominent. This is evident in the quote: 

“People who are vegetarians for religious reasons - or vegans who are so because they believe it is 

wrong to exploit animals - are protected from discrimination by the European Convention on 

Human Rights”60 (#1). Here, the framing of religion provides a protective shield, recognising 

veganism as a legitimate ethical stance akin to religious beliefs. This use of religion underscores 

the idea that veganism, like religion, is a deeply held conviction deserving of respect and protection 

under human rights conventions. 

Overall, religion as a framing device serves dual purposes: it can marginalise veganism by equating 

it with fanaticism or legitimise it by likening it to protected ethical and religious beliefs. This duality 

reflects broader societal tensions and the complex nature of public perceptions surrounding 

veganism. 

 

6.4.4. (Un)health  

Health also seems to be a recurring factor within the articles, but vegans are represented binarily 

in this regard, activating both frames of unhealthy “stupid”61 (#23) vegans, and vegans as health 

gurus.  

In article #20, we are introduced to two women, “one more vegan than the other”62, who with a 

third woman have a conversation about physiological needs and proper balance between minerals, 

vitamins, triglycerides, carbohydrates and amino acids. This list of nutritional elements serves as a 

 

59 “Veganere og dyrebeskyttere må mene, hvad de vil. Men problemet er, at det er religion for dem - og så skal resten 
af verden bare rette ind. De bør gøre, som andre religiøse bør gøre - udøve deres religion i kirken eller moskeen og så 
lade os andre være i fred.” 
60 “ Mennesker, der er vegetarer af religiøse årsager - eller veganere som er det, fordi de har en overbevisning om, at 
det er forkert at udnytte dyr - er beskyttet mod forskelsbehandling af den europæiske menneskerettighedskonvention.” 
61 “dum” 
62 “den ene mere veganer end den anden” 
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framing device, suggesting that these women have substantial knowledge about the topic. When 

the author mentions that he has lived off chocolate and cornflakes for 45 years, he describes that 

he “was met with a harsh but loving bombardment of arguments about good vegetarian food”63 

(#20). This reflects a stereotype of vegans as concerned with nutrition, sometimes to an obsessive 

degree. The detailed list and the author’s experience highlight the perceived dichotomy between 

vegans and non-vegans, framing the former as excessively focused on diet. 

In the article ‘I still battle with all the idiots who don’t understand why they shouldn’t eat so much 

meat. I’m a bit of a preacher, and that annoys people’ (#15), Dr. Gregers, an American health 

“guru” (#15), is introduced. The article follows him as he prepares to speak about health in 

Copenhagen, interviewing attendees about their stance on veganism and health. There is a 

consensus among the interviewees that plant-based food seems healthy, and that health is a reason 

to become vegan. However, the article uses framing devices that cast doubt on this perception. 

For instance, when listing Greger’s work, the author notes it has “created interest and debate 

because he unequivocally advocates a plant-based diet. Advertising for veganism. Full of bias, 

scaremongering and sensationalism”64 (#15). This is accompanied by phrases such as “Is she 

sceptical about his messages? »No, I’m not (...)«”65 (#15). This frames health and veganism as 

topics that should be critically evaluated and that we should perhaps be sceptical about. The author 

also notes that the interviewee laughs while answering, which may contribute to an image of the 

respondent as not having seriously considered the answer or blindly following the ‘guru.’ The 

portrayal of Dr. Gregers and his followers introduces a narrative of doubt, suggesting that health 

claims made by vegan advocates may be exaggerated or unfounded. 

A significant omission in the article is the lack of statistical evidence or scientific studies supporting 

the health benefits of a vegan diet (or the opposite, documenting reasons for scepticism towards 

vegan diets). The absence of such information skews the framing towards scepticism. By excluding 

scientific data and statistics, the author reinforces doubts about the legitimacy of health claims 

made by vegan advocates. Including well-researched statistics or peer-reviewed studies could have 

provided a balanced view, potentially framing veganism as a scientifically supported health choice 

rather than a fringe movement driven by bias and sensationalism. The selective presentation of 

information thus plays a critical role in shaping public understanding of veganism.  

 

63 ”Jeg blev mødt af et hårdt, men givetvis kærligt ment bombardement af argumenter om lødig vegetarkost 
64 skabt interesse og debat, fordi han utvetydigt taler for en plantebaseret diæt. Reklame for veganisme. Fuld af bias, 
skræmmebilleder og sensationalisme” 
65 “Om hun forholder sig skeptisk til hans budskaber? »Nej, det gør jeg ikke (…)«” 



43 
 

Another element in this article is the interview with a young man who has been vegan for eight 

years. It states, “His wife is primarily vegan, as is their son, who »gets what he needs, of course«, 

he says”66 (#15). The need to mention that their child gets sufficient nutrition indicates a societal 

bias against vegan diets. The author’s choice to include this quote serves as a framing device, 

suggesting an underlying scepticism about the adequacy of vegan nutrition.  These findings 

coincide with those of Philips (2019) and Brookes and Chałupnik (2022), who similarly point 

towards a negative representation of vegan parenting. Moreover, the data set includes an article 

about a mother and her vegan daughter, who have just published a book about eating healthy as 

vegans (#18). Again, this might contribute to a frame of vegan food as healthy. But due to framing 

devices, this can also be understood as vegans being unhealthy. Most clearly, this is seen as the 

author explains the mother’s reasons for creating the book: “The reason she wrote ‘help’ at the 

beginning of the book is that she became concerned about whether vegan food would be healthy 

for her teenage daughter. So, she set out to find out what the challenges of vegan food are and 

how to overcome them”67 (#18). The initial concern about the healthiness of a vegan diet 

underscores persistent doubts and fears, framing veganism as a potential health risk, especially for 

children. 

The health frame takes a negative turn when we go back to the articles ‘Dear vegans and 

vegetarians: Couldn’t you be a bit more accommodating?’ (#23) and ‘A well-rounded diet includes 

meat. Period’ (#21). Here, vegans are represented as unhealthy, as they lack vitamins due to their 

lack of meat consumption. But this representation is rather used to emphasise and strengthen a 

frame of vegans as stupid, and fanatic. And it’s not only these articles that have derogatory 

depictions of vegans in relation to health. The article ‘The cow’s globe’ is finalised with a last quote:  

“»You know how we got our big brains, right? « he says, looking mischievous. »It was when we put the 

steaks on the grill. When we started roasting meat over a fire. That roasted meat does something with 

enzymes in the brain. « 

He laughs loudly, blinks once and points to his forehead. »So if we switch to eating only vegetables, I'm a 

little worried about what will happen up here. «”68 (#4)  

 

66 “Hans kone er primært veganer ligesom deres søn, som dog »får det, han skal bruge, selvfølgelig«, siger han” 
67 “For grunden til, at hun skrev ”hjælp” i starten af bogen, er, at hun blev bekymret for, om vegansk mad ville være 
sundt for hendes teenagedatter. Derfor satte hun sig for at finde ud af, hvilke udfordringer der er ved vegansk mad, 
og hvordan man løser dem.” 
68 “»Du ved godt, hvordan vi fik vores store hjerner, ikk« siger han og ser skælmsk ud. »Det var, da vi puttede bøfferne 
på grillen. Da vi begyndte at stege kød over ild. Det dér stegte kød kan noget med enzymer oppe i hjernen. 
Han griner højt, blinker en gang og peger på sin pande. 
»Så hvis vi går over til kun at spise grønt, kan jeg da godt blive lidt bekymret for, hvad der så vil ske heroppe.” 
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This quote, positioned at the end of a 3000-word article, carries significant weight as it is more 

likely to be remembered. The lack of counter-frames about the health benefits of veganism leaves 

this negative frame unchallenged, reinforcing the perception of veganism as unhealthy. The 

placement of this quote after a lengthy article ensures it has a lasting impact, embedding the idea 

that a meat-free diet could be detrimental to cognitive function. According to Lakoff (2004), a 

notion like this will still strengthen the negative frame, even if it’s suggested humorously. 

In summary, health-related frames in these articles often juxtapose vegans as either overly obsessed 

with nutrition or lacking in essential nutrients, creating a dichotomy that reinforces negative 

stereotypes. The framing and reasoning devices contribute to creating scepticism about vegan diets 

and furthermore point towards the presence of societal bias against veganism. 

 

6.4.5. Discrimination  

The final frame I will discuss is related to discrimination and equal rights. This frame is distinctive 

from the others and appears in only two articles: ‘Vegetarians drag the Capital Region of Denmark 

to court for discrimination’ (#1) and ‘After vegan verdict in court: - It’s indescribable’ (#14). These 

issue-specific articles evolve around court cases involving the Vegetarian Society of Denmark69  

and individuals unable to obtain vegan food in public institutions. Various framing devices are 

employed, with rhetoric weighted by pathos to elicit sympathy for the victims. In the first article 

(#1), we are introduced to the pregnant woman Mette, who is not able to get proper food at a 

hospital, simply because she wants to live in a way with minimal harm to animals, thereby applying 

reasoning devices that cause a sympathetic frame. Furthermore, the vegan lifestyle is likened to 

religion or other faiths, forming the basis of the court cases. This comparison creates a foundation 

for the argument that veganism deserves similar protections as religious beliefs. 

An interesting aspect of this frame is how it might be perceived by the reader. Given its stark 

contrast to other frames analysed, the readers’ schemata might not align with this frame. If readers’ 

existing mental structures and expectations (schemata) do not align with this frame, they might 

reject it outright. The significant contrast between this frame and more common representations 

of vegans could lead to its rejection, regardless of the factual content it presents. According to 

Lakoff, when a frame conflicts with an individual’s deeply held beliefs, it is likely to be dismissed 

(Lakoff, 2004). This means that, despite the legal and ethical arguments presented, the 

 

69 Dansk Vegetarisk Forening 
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discrimination frame might backfire among some readers. While the discrimination frame aims to 

highlight the injustice faced by vegans, it risks alienating readers who are unaccustomed to viewing 

veganism through the lens of equal rights. This paradox highlights the challenges in shifting public 

perception and underscores the importance of understanding audience schemata when presenting 

ccounter frames.  
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7. Discussion 

In Chapter 6 I have presented the results of the analysis. In the following, I will be discussing these 

results, in relation to each other and the theoretical framework. Furthermore, I will discuss the 

implications of these frames and how they can be challenged. Finally, I will outline the need for 

further research.  

 

7.1. Binary Representations 

Among the most frequently identified contextual frames were those related to the environment 

and climate, where vegans were positioned as advocates for reducing meat consumption to 

mitigate environmental impact. However, this advocacy was often juxtaposed with opposing 

frames that portrayed traditional Danish values, particularly meat consumption, as inherently tied 

to national identity. This dichotomy led to the depiction of vegans as conflicting with traditional 

values, framing them as outsiders or even threats to Danish culture. This reflects Lecheler and De 

Vreese’s notion that frames can be influenced by national borders (2019). These contextual frames 

contribute to a broader societal narrative that positions veganism as not only a dietary choice but 

also a cultural and ideological stance that challenges established norms and values. This framing 

has significant implications for how vegans, and veganism, are perceived within Danish society. 

Regarding the frames of vegans, a notable pattern was the persistence of negative and derogatory 

representations of vegans. Vegans were framed as extreme or fanatic (e.g. #5; #15; #18; #21; #22; 

#23), and as something that is highly unwanted to become (e.g. #2; #4; #7; #24), reflecting a 

representation that aligns with findings of previous research, and the phenomenon ‘vegaphobia’ 

(Cole & Morgan, 2011). These negative frames can contribute to the marginalisation of those who 

adopt vegan lifestyles and, according to Hall (1997), reinforce stereotypes that position veganism 

as deviant or outside the societal norm. The frames of vegans often fell into binary oppositions, 

such as ‘advocates’ versus ‘extremists’ or ‘unhealthy’ versus ‘healthy’. According to Hall, 

stereotypes operate by reducing individuals or groups to a few essential characteristics, which are 

then presented as fixed and natural (Hall, 1997). In the case of vegans, this reductionist approach 

led to their portrayal within rigid, polarised frames. The binary frames also echo Hall’s concept of 

stereotyping, where individuals are represented into extreme, opposing categories. By trapping 

representations in polarised and reductive frames, the media reinforces societal hierarchies that 

favour traditional dietary practices and marginalise veganism. 
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7.2. News frame effects  

This thesis set out to identify frames of vegans in the Danish press and discuss the potential effects 

of these frames. In the following, I will draw on theory about frames and news framing effect (see 

Chapter 3), to discuss the potential individual and societal effects of these frames.  

 

7.2.1. Individual-Level Effects 

At the individual level, news framing effects can significantly shape how people think about and 

interpret the topic of veganism. The negative stereotyping and binary framing cause a reductive 

representation of vegans. These frames can have a strong influence on individuals’ schemata. 

When individuals repeatedly encounter frames that depict vegans in extreme terms, these frames 

can become internalised, reinforcing stereotypes, creating a polarised representation and shaping 

long-term attitudes towards vegans. As Lecheler and De Vreese (2019) suggest, these frames can 

alter attitudes by activating certain ideas and associations in the audience’s mind. Over time, 

consistent exposure to negative frames can lead to entrenched negative perceptions of vegans, 

making it difficult for more nuanced or positive representations to gain traction. Moreover, the 

health-related frames that depict vegans as either health-conscious or lacking essential nutrients 

can contribute to public scepticism about the health benefits of a vegan diet. This scepticism is 

reinforced by the selective presentation of information, where positive health claims were often 

accompanied by doubt or are juxtaposed with negative stereotypes. These framing effects can lead 

to resistance among individuals, particularly if they do not have access to counter-frames. 

 

7.2.2. Societal-Level Effects 

On a societal level, the news frames identified in the analysis can have broader implications for 

how veganism is perceived within Danish culture. The contextual frames related to climate and 

environmental advocacy position veganism as a potential solution to global challenges. However, 

when these frames are juxtaposed with frames that tie meat consumption to traditional Danish 

values, the societal impact can be one of division and resistance.  

The framing of veganism as a threat to Danish national identity, particularly through the lens of 

meat consumption as a cultural marker, exacerbates the ‘us’ versus ‘them’ mentality. According to 

Lecheler and De Vreese (2019), when frames are repeatedly presented in the media, they contribute 

to the shaping of social-level processes such as political socialisation and collective actions. In this 

case, the repeated framing of vegans as outsiders or threats to cultural norms can lead to a societal 
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reluctance to embrace veganism and vegans, and thereby marginalise them. As frames are 

processed within the broader information environment, their effects are amplified when they 

resonate with prevailing public opinions or are repeated across different media outlets. This can 

create a feedback loop where the same negative or divisive frames are reproduced, making it 

difficult for alternative frames to emerge, and even if they emerge, then it might be difficult to 

accept them. 

The impact of news framing is also influenced by whether frames are presented alongside 

competing frames or are repeated across multiple articles and media sources. Research shows that 

when a single frame is consistently repeated, it has a stronger effect on shaping public perception. 

Conversely, when frames are presented in the context of competing narratives, the framing effects 

can be diminished (Lecheler & De Vreese, 2019). In the Danish media’s portrayal of vegans, the 

presence of competing frames - such as the positive portrayal of animal or climate advocates - 

offers a counterbalance to the more negative frames. However, these competing frames are often 

overshadowed by the dominant negative representations, particularly if the latter are repeated 

across different media platforms. This repetition strengthens the framing effects, making it more 

challenging for the public to adopt a more balanced or positive view of veganism. 

 

7.2.3. Implications for Social Change 

The potential news framing effects identified in this thesis can have implications for social change. 

The persistence of negative and binary frames in the media not only shapes public perception but 

also hinders the broader societal acceptance of veganism. As Lecheler and De Vreese (2019) 

suggest, frames can influence collective actions and decision-making processes, meaning that the 

way veganism is framed in the media could affect anything from individual dietary choices to 

national policy decisions on sustainability. 

To challenge these frames and promote a more nuanced understanding of veganism, it is essential 

to create competing frames that emphasise the diversity, inclusivity, and ethical dimensions of 

veganism, and offer different representations to the current binary frames. By linking veganism 

positively to global issues like climate change and public health, media portrayals can begin to shift 

public perceptions and contribute to societal change. 
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7.3. Challenging Frames 

Given the negative and binary frames identified and their potential effects, the question arises: how 

can these frames be challenged? One of the key challenges in changing the framing of vegans is 

avoiding reinforcing the very frames being contested. For instance, denying that vegans are 

extremists can inadvertently reinforce the association between veganism and extremism, according 

to Lakoff (2004). 

To create new frames, it’s essential to move beyond the existing binary representations. This could 

involve highlighting the diversity within the vegan community, presenting veganism as a flexible 

and inclusive lifestyle rather than a rigid ideology. Additionally, media portrayals could focus on 

the ethical and moral dimensions of veganism in a way that emphasises shared values, rather than 

framing it as moral superiority. However, it is crucial to recognise that individuals may reject frames 

that are too dissimilar from their existing schemata. Recent work found that exposure to an 

unfamiliar news frame could cause feelings that would turn into anger, and impact the recipient’s 

behavioural intentions (Feinholdt, 2016). Therefore, while challenging negative frames, new 

counter frames must still resonate with the audience’s preconceptions and values. For example, 

rather than entirely opposing traditional values, new frames could align veganism with widely 

accepted concepts, such as sustainability, health, or compassion, which are likely to be more easily 

integrated into existing schemata. 

 

7.4. Further Research 

While this thesis provides a detailed analysis of how vegans are framed in Danish newspapers and 

the potential effects of these frames, there remains a need for further research to expand upon 

these findings. Towards the end of this project, it became clear that incorporating a quantitative 

aspect could have enhanced the analysis by providing deeper insights into the occurrence and 

frequency of frames, whilst improving the study’s replicability. A mixed-method approach is 

recommended for future research. Additionally, the data sample was limited to two three-month 

periods in 2023 and 2024, offering a snapshot of current framing but not allowing for analysis over 

time. Future studies could benefit from examining a longer period to assess how frames evolve, 

particularly in response to socio-political trends. Additionally, comparative studies across different 

cultural contexts would be valuable in understanding how national identities and cultural norms 

influence media framing of veganism. Investigating the impact of new media, such as social media 

platforms, on the framing and perception of veganism could also offer insights into how 
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decentralised and user-generated content challenges or reinforces traditional media frames. A 

limitation of this study is the exclusion of online and non-print media, missing the aspects of 

representations and frames of vegans in digital spaces. This focus on print media may miss 

emergent frames that are more prevalent in online discussions. Future research could benefit from 

incorporating a mixed-methods approach that includes digital media analysis, which might also 

investigate how comments on social media can strengthen or challenge frames. Finally, 

experimental research on audience reception and the psychological effects of different frames 

could deepen our understanding of how specific framing strategies influence public attitudes and 

behaviours toward veganism.  
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8. Conclusion 

This thesis aimed to examine how vegans are framed in the current Danish press by conducting a 

frame analysis on Danish newspapers during two three-month periods from February to April in 

2023 and 2024. Framing and representation theories were applied in combination with a qualitative 

analysis of 25 articles, to identify these frames and discuss their potential implications. The thesis 

was centred around the research question: What are the dominant frames used in Danish newspapers to 

portray vegans during the two three-month periods of February to April in 2023 and 2024, and what potential 

effects can these frames have? 

The analysis revealed a variety of frames among the 25 articles examined, which were categorised 

into contextual frames and frames of vegan for clarity. Vegans were frequently framed within a 

contextual frame related to climate or environmental issues, often depicted as being in opposition 

to traditional Danish values, such as the consumption of meat, which is portrayed as inherently 

Danish. The analysis also uncovered a prevalent binary framing, where vegans were positioned in 

oppositional categories such as ‘advocates’ versus ‘extremists.’ These binary frames not only 

simplify the complexity of veganism but also trap vegans in limited and polarised stereotypes, 

extending even to gendered representations of veganism as either masculine or feminine, and 

generational contrasts between young and old. 

The frequent use of negative stereotypes, portraying vegans as extremists, reinforces societal views 

that position veganism as outside the norm. These findings align with the work of Cole and 

Morgan (2011), who identified similar derogatory discourses in the UK press, a phenomenon they 

termed ‘vegaphobia.’ The implications of these frames are significant. By consistently presenting 

vegans in negative and binary terms, the media shapes public opinion and restricts the public’s 

understanding of veganism as a diverse lifestyle. Frame effects operate by repeatedly associating 

veganism with extreme or negative traits, which can become internalised by the audience, 

reinforcing stereotypes and making them more resistant to change. These frames contribute to the 

marginalisation of vegans, hinder broader societal acceptance, and perpetuate a cycle of negative 

perception, ultimately influencing the cultural and social understanding of veganism. Not only is 

this problematic in terms of marginalising and discriminating against a group within society, but it 

also has broader negative implications for social causes, such as sustainability. The persistent 

negative framing of vegans may undermine initiatives that promote plant-based diets as a viable 

solution to climate change, thereby slowing progress towards crucial environmental goals. 
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While this study provides valuable insights into the framing of vegans in Danish newspapers, it is 

not without its limitations. The inductive approach used in this research allows for a rich 

understanding of the specific frames at play but makes it difficult to generalise findings across 

different contexts or time periods. Additionally, the study’s focus on two three-month periods 

limits its scope and may not capture longer-term trends or shifts in media framing. Furthermore, 

the analysis is confined to Danish newspapers, which may reflect specific cultural and societal 

attitudes that differ from those in other countries, suggesting the need for further research in 

different media environments. 
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